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What is Social Media?
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What are the  
evils of  

social media  
in schools?
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What are the  
POSITIVES of  
social media  
in schools?
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Educational 

Free 

Display user content 

Can see the world with the touch of our fingers 

Can access information in seconds

POSITIVES



Digital project policy:  
goo.gl/7Qzg28 

Acceptable Responsible Use Policy 

Step 1: Use it. 
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• Communication and training! 
• Get parents/families involved. 
• Parent groups, guided by 

kids! 
• Parents learn to advocate for 

+ use of social media.

Step 2: Get Involved 



“Good” and “Bad” apps/tools  
What’s the purpose of the media? 

Video?  
Curation?  
Collaboration?  
Creation? 

Share one-way? Share multi?

Step 3:Know What’s There 



Copyright 
Creative Commons  

and Fair Use!

Step 4:Get Legal 

goo.gl/pzCsAm



Step 5:Share the Load 

• Parent community run by committee 
• “School account” run by team 
• Student mentors (for adult and peers)



Step 6:Connect Globally 

• Connect with other schools, 
educators, programs to stop 
reinventing the wheel! 

• Connect kids with other 
classrooms! 

• Connect kids with mentors. 
• Take virtual field trips! 
• Publish your schools’ stories!



Schools’ 
Customer Response  

Traditional

Schools’ 
Customer Response  

Social

Top-down delivery Conversation-centric

Chain of command Dynamic, evolving

Periodic connection 
with customer

Sustained customer
engagement

Simple transactions Complex relationships

Contact management Community management
gingerlewman.com



Ask me 
anything
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